BBA: First Year Course Structure

First Semester
Year |Sem |  Subject Part | Paper Code Paper Name Marls | cogie
(+E)*
1 Course A FO10101T Business Economics 100 (25+75) 3
/ Paper-1 B Basic Accounting 100 (25+75) 3
I Course A F010102T Business Statistics 100 (25+75) 3
/ Paper-2 B Principles of Management 100 (25+75) 3
1 1 Course A FO10103T Business Ethics and Governance | 100 (25+75) 3
/ Paper-3 B Computer Applications 100 (25+75) 3
I Co-curricular 100 (25+75) 3
1 Vocational 50 2
T | Other Faculty 50 2
Total 800 25




Programme/Class: Degree I Year: First I Semester: First
Course/ paper-1 (A)
Course Code: FO10101T _| Course Title: Business Economics
Course outcomes:

The aim of the course is to build knowledge and understanding business economics among the student. The
course seeks to give detailed knowledge about the subject matter by instilling them basic ideas about business
leconomics. The outcome of the course will be as follows — To provide knowledge about business economics.
To
provide knowledge about Demand Analysis. To
Determine Production and cost analysis.
To Make aware with pricing and profit management.

Credits: 3 Compulsory
Max. Marks: 25+75 Min. Passing Marks: (9+27)
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0

Unit Toples Mo of

Total=30

Introduction to Business Economics: Nature and Scope of Business Economics, its
relationship with other subjects. Fundamental Economic Tools-Opportunity cos!
| concept, lwemcntal concept, Principle of time perspective, discounting principle and 6
qu- nnc le.

Substmmon eﬁ'ects Elasticity hmg demand: nwla’mrﬁ'g, type:.mp measurement anJ
significance in mmagmal decnslons, Revenue concepts, 8
Concept of demand forecasting and methods of demand forecasting.
Production and Cost Analysis: Meaning, Production function, Law of variable
Il | proportion and laws of return to scale, Various cost concepts and classification, Cost
output relationship in short run & long run, Cost curves, Economics and diseconomies 7
of scale.
Pricing: Nature of market, Types of markets and their characteristics, Pricing under
different market structures—Perfect, Monopoly, Oligopoly and Monopolistic|
IV | competition, Price discrimination under monopoly competition.
Profit Management & Inflation: Profit, Functions of profit, Profit maximization, Break
even analysis. Elementary idea of Inflation
Suggested Readings:

1. Varsney & Maheshwari, Managerial Economics

2. Mote Paul & Gupta, Managerial Economics: Concepts & cases

3. D.N.Dwivedi, Managerial Economics

4. D.C.Huge, Managerial Economics

5. 5. Peterson & Lewis, Managerial Economics

Suggested Continuous Evaluation Methods:

In addmon to the theomlcal mputs thc course will be dellveted through Asslgnments Pmemuon.
i 11




__Programme/Class: Degree _ | Year: First ! Semester: First
paper-
Course Code: FO10101T Course Title: Basic Accounting
Course outcomes:

The aim of the course is to build knowledge and understanding principles of accounting among the students.
The course seeks to give detailed knowledge about the subject matter by instilling them basic ideas about
Accounting. The outcome of the course will be as follows —
To Introduce about Accounting Principles and other aspects of accounting. To provide
knowledge about rectification of errors.
To make able about valuation of stocks. To
e aware with share and Debenture.
Credits: 3 Compulsory
Max. Marks: 25+75 Min. Passing Marks: (9+27)
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0
Unit Topics No. of

Total=30

Introduction: Meaning and process of accounting, Basic terminology of accounting,
1 Difference between accounting & book keeping. Importance & limitations of 6
accounting, Various users of accounting information, Accounting Principles:
Conventions & Concepts.
Accounting equation, Dual aspect of accounting, Types of accounts, Rules of debit
n & credit, Preparation of Journal and Cash book including  banking transactions, 10
Ledger and Trial balance, Subsidiary books of accounts.
Rectification of errors, Preparation of bank reconciliation statement, Bills of
exchange and promissory notes.
Valuation of stocks, Accounting treatment of depreciation, Reserves and provisions,
11 Preparation of final accounts along with adjustment entries. 8
v Issue of shares and debentures, Issue of bonus shares and right issue, Redemption of
preference shares and debentures.
Suggested Readings:

1. Agarwal B.D., Advanced Accounting

2. Chawla & Jain, Financial Accounting

3. Chakrawarti K.S., Advanced Accounts.

4. Gupta R.L. &amp; Radhaswamy, Fundamentals of Accounting

5. Jain & Narang, Ad d Accounts
Suggested Continuous Evaluation Methods:
In addition to the theoretical inputs the course will be delivered through Assignments, Presentation,
Discussions. This will instill in student a sense of decision ing and practical learni
Suggested equivalent online courses:
T R R R T R e




Programme/Class: Degree | Year: First [ Semester: First
Course/ paper-2 (A)

Course Code: FO10102T I Course Title: Business Statistics

Course outcomes:
The aim of the course is to build knowledge and understanding of Business Statistics among the student. The

e seeks to give detailed knowledge about the subject matter by instilling them basic ideas about Business
tatistics. The outcome of the course will be as follows —
o provide knowledge about basic concepts of Statistics. To
ide knowledge measurement of central tendency. To give
overview of correlation and regression analysis. To make
le to know the sampling and probability.

Credits: 3 Compulsory
Max. Marks: 25+75 Min. Passing Marks: (9+27)
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0
Unit Topics No. of
Total=30

Introduction: Concept, features, significance & limitations of statistics, Types of data,
1 Classification & Tabulation, Frequency distribution & graphical representation. 6

(Range, Quartile Deviation, Mean Deviation and Standard De?iaxion), Significance

1 & properties of a good measure of variation, Measures of Skewness & Kurtosis. 8
Correlation and Regression: Meaning and types of correlation, Simple correlation,
Scatter diagram method, Karl Pearson’s Coefficient of correlation, Significance of

Il | correlation, Regression concept, Regression lines, Regression equations and 8

Regression coefficient.
Probability: Concept, Events, Addition Law, Conditional Probability, Multiplication
Law & Baye’s theorem [Simple numerical]. Probability Distribution: Binomial,
IV | Poisson and Normal. 8
Sampling: Method of sampling, Sampling and non-sampling errors, Test of hypothesis,
Type-1 and Type-II Errors, Large sample tests.
Suggested Readings:

1 Gupta, S.P. & Gupta, M.P., Business Statistics

2. Levin, R.L, Statistics for Management

3. Feud, J.E., Modern Elementary Statistics

4. Elhance, D.N., Fundamentals of Statistics

5. Gupta, C.B., Introduction of Statistical

Methods Suggested Continuous Evaluation Methods:

In addition to the theoretical inputs the course will be delivered through Assignments,
Presentati Discussions. This will instill in student a sense of decision ing and

practical learning. Suggested equivalent online courses:




Programme/Class: Degree l Year: First I Semester: First
Course/ paper-2 (B)
Course Code: FO10102T l Course Title: Principles of Management
Course outcomes:

The aim of the course is to build knowledge and understanding about principles of management among

student. The course seeks to give detailed knowledge about the subject matter by instilling them

ic ideas about management. The outcome of the course will be as follows — To provide knowledge
management and its principles.

To provide knowledge about Managerial functions.

To make aware with management thinkers and their contributions.

Credits: 3 Compulsory
Max. Marks: 25+75 Min. Passing Marks: (9+27)
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0
No. of Lectures
Unit Topics Total=30
Introduction: Concepts, objectives, nature, scope and significance of
I mnagcmcnt, Contribution of Taylor, Weber and Fayol in| 6
3 anagen tVs administration..
Concept, objectives, nature, importance and utat:
1 planmng. plannmg process Concqat of Declslon Makmg and its 8

forms, techni and process.

Organizing: Concept, objectives, nature of organizing, Types of
11 Organization, Delegation of authority, Authority and responsibility, 6
Centralization and Decentralization, Span of Control.

Directing: Concept, principles & aspects of directing, Concept and types of
Coordination, Concept of leadership, Supervision, Motivation and|
v Communication. 10
Controlling: Concept, Principles, Process and Techniques of
Controlling, Relationship between planning and controlling

Suggested Readings:
1. Pagare Dinkar, Principles of Management
2. Prasad L.M., Principles and Practice of Management
3. Satya Narayan and Raw VSP, Principles and Practice of Management

4. Srivastava and Chunawalla, Management Principles and Practice

Suggested Continuous Evaluation Methods:

In addition to the theoretical inputs the course will be delivered through Assngmnents Pmentahon,
Discussions. This will instill in student a sense of decision making and !
Suggested equivalent online courses:




Programme/Class: Degree | Year: First I Semester: First
Course/ paper-3 (A)
Course Code: FO10103T I Course Title: Business Ethics and Governance
urse outcomes:

The aim of the course is to build knowledge and understanding Business Ethics among the student. The
course seeks to give detailed knowledge about the subject matter by instilling them basic ideas about
Business Ethics. The outcome of the course will be as follows — To develop understanding of business
lethics and values.

To provide relationship between ethics and corporate excellence.

To give an overview about Gandhian philosophy and social responsibility.

Credits: 3 Compulsory
Max. Marks: 25+75 Min. Passing Marks: (9+27)
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0
No. of Lectures
Unit Topics Total=30
Introduction: Concept and nature of ethics; ethics, values and behaviour;
I development of ethics, relevance of ethics and values in business, 6
ts against business ethics.
ife in y: 3 ues
1 for the work place, Work-life balance, Ethos of Vedanta in 8
ement, Hierarchism as an izational value.

Relationship between Ethics & Corporate Excellence, Corporate Mission
Statement, Code of Ethics, Organizational Culture, TQM. Gandhian

m Philosophy of Wealth Management, Philosophy of Trusteeship, 8
Gandhiji’s Seven Greatest Social Sins, Concept of
knowledge management and wisdom management.
Corporate Social Responsibility-Social Responsibility of business

v with respect to different stakeholders, Arguments for and against Social 8
responsibility of business, Social Audit.
Suggested Readings:

1. Kaur Tripat, Values &amp; Ethics in Management, Galgotia Publishers.
2. Chakraborty S.K., Human values for Managers
3. McCarthy, F.J., Basic Marketing
4. Chakraborty S.K.. Ethics in Management: A Vedantic P
Press. Suggested Continuous Evaluation Methods:
In addition to the theoretical inputs the course will be delivered through Assignments,
i Discussions. This will instill in student a sense of decision i




Programme/Class: Year: First Semester: First
_Degree
Course/ paper-3 (B)
Course Code: FO10103T I Course Title: Computer Applications
Course outcomes:

The aim of the course is to build knowledge, understanding Computer Applications among the student.
The course seeks to give detailed knowledge about the subject matter by instilling them basic ideas about
Computer Applications. The outcome of the course will be as follows — To provide knowledge about
computer and its application.
To provide knowledge about components and working on computer.
To give an overview about software system and Data base management.
Credits: 3 Compulsory

Max. Marks: 25+75 Min. Passing Marks: (9+27)

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0

Unit Toi No. of

Total=30

Computer: An Introduction, Computers in Business. Elements of Computer system,

Indian computing Environment, Management of data processing systems i

1 Business organizations, Programmes development cycle, flow charting, Inpu 8

Output analysis

ing C t, Software Development process.
G of

system, and
I languages, personal computers in Business, PC-software Packages, An| 7
Introduction to Disk. Operating system and windows,

GUL, Other system softwares.
Text Processing, software, Introduction to spreadsheet software, creation of
spreadsheet application, Range, formulas, function data base functions il
m spreadsheet, Graphics on spreadsheet, modes of data processing, Report generation, 7
Presentation graphics, Creating a presentation.
Computer software system, software development process, files design & Report
design, Data files types, Master & Transaction file. Data Hierarchy &amp; data file
structure, Use of files in Programming. “A

8

v Relevance of Data base management system, data base manager, da
communication, networking, LAN &amp; WAN, Real Time Sharing, On line & off
line processing.
Suggested Readings:
1. P.K. Sinha &amp; P.Sinha, Computer Fundamentals, BPB Publication

2. V. Rajaraman, Computer Fundamentals, PHI

3. Tannenbaum, Computer Applications and Networks

4. ‘O’ Brien, Management Information Systems
Suggested Continuous Evaluation Methods:
In addition to the theoretical inputs the course will be delivered through Assignments,
Presentation, Group Discussions. This will instill in student a sense of decision making and
practical learning. Suggested equivalent online courses:




BBA: First Year Course Structure

Second Semester
Year | Sem Subject Part | Paper Code Paper Name ?::3: Credit
Course A Organisational Behavior 100 (25+75) 3
O | papers [ B | FOI920IT g siness Finance 10025°75) |3
Course A Human Resource Development | 100 (25+75) 3
8 / Paper-5 B Poseset i and Practices | 100 (25+75) 3
1 Course A Business Mathematics 100 (25+75) 3
E / Paper-6 B_| F1%%T [\ dvertising Management etz I
11 Co-curricular F010204P | Comprehensive Viva-Voce 100 (E) 3
11 Vocational 50 2
Il | Other Faculty 50 2
Total 800 25




Programme/Class: Degree | Year: First | Semester: Second
Course/ paper-4 (A)
Course Code: F0O10201T | Course Title: Organisational Behavior
Course outcomes:

The aim of the course is to build knowledge and understanding of Organisational Behavior among the
. The course seeks to give detailed knowledge about the subject matter by instilling them basicideas
bout Organisational Behavior. The outcome of the course will be as follows — To provide knowledge about
isational Behavior.
0 provide knowledge about individual and group behaviour. To give
overview about change in organization and QWL.

Credits: 3 Col

Max. Marks: 25+75 Min. Passing Marks: (9+27)

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0

Unit Topics o ol

Introduction: Nature and scope of OB, Challenges and opportunities
I for OB, Organization Goals, Models of OB, Impact of Global andCultural diversity on OB. 7

Individual Behavior: concept, Personality, Perception and its role in individual decision making,
1 Learning, Motivation, Hierarchy of needs theory, Theory X and Y, Motivation-Hygine theory, 8
Vroom's expectancy theory.

Behavior Dynamics: Interpersonal behavior, Communication, Transaction Analysis, The Johari

Window, Leadership, Its Theories and prevailing leadership styles in Indian Organisations.

m Group Behavior: Definition and classification of Groups, Types of Group Structures, Group 3
decision making, Teams Vs Groups, Contemporary issues in managing teams, Inter-group

lems in izational ics, Management of conflict.

Management of Change: Change and Organisational development, Resistance to change,
Approaches to managing organizational change, Organisational effectiveness, Organisational
v culture, Power and Politics in Organisation, Quality of work life, Recent advances in OB. 7

Suggested Readings:
1 Bennis, W.G., Organisation Development
2. Breech Islwar, Oragnaistion-The Framework of Management
3. Dayal, Keith, Organisational Development
4. Sharma, R.A., Organisational Theory and Behavior
5. Prasad, L.M., Organisational Behavior

Suggested Continuous Evaluation Methods:
In addition to the theoretical inputs the course will be delivered through Assignments, Presentation,
Group Discussions. This will instill in student a sense of decision making and practical learning.

| Suggested equivalent online COUrSES: ...........ccccoeueeeieiaaiaesssssansaseanssacasasessacananne

Further Suggestions:

11



Programme/Class: Degree I Year: Second l Semester: Second
Course/ paper-4 (B)
Course Code: F010201T l Course Title: Business Finance
Course outcomes:

The aim of the course is to build knowledge and understanding of Business Finance among the student. The
course seeks to give detailed knowledge about the subject matter by instilling them basic ideas about
Business Finance. The outcome of the course will be as follows —

To provide knowledge about business finance and investment decisions.

To provide knowledge about financing and dividend decision.

To give an overview about working capital.

Credits: 3 Compulsory
Max. Marks: 25+75 Min. Passing Marks: (9+27)
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0
No. of Lectures
Unit Topics Total=30

Introduction to Business Finance: Concept of Business Finance and
Financial management, Finance functions, objectives of financial

I management- Profitability vs. Shareholder wealth maximization. Time
Value of Money - Compounding &amp; Discounting. 10
Investment Decisions: Capital Budgeting-Payback, NPV, IRR and ARR
methods and their practical applications.

Financing Decision: Capitalization Concept, Basis of Capitalization,

n consequences and remedies of over and under capitalization, Cost of

Capital, WACC, Determinants of Capital structure, Capital structure 7
theories.
Dividend Decision: Concept &amp; relevance of dividend decision,

1 Dividend Models-Walter's, Gordon’s and MM Hypothesis, T

Dividend policy-determinants of dividend policy..
Management of Working Capital: Concepts of working capital,

v Approaches to the financing of current Assets, Management of different 6
components of working capital.
Suggested Readings:

1. Maheshwari S.N., Financial Management
2. Khan and Jain, Financial Management
3. Singh H.K., Business Finance
Suggested Continuous Evaluation Methods:
In addition to the theoretical inputs the course will be delivered through Assignments, Presentation,
Discussions. This will instill in student a sense of decision making and ical learnin;

Suggested equivalent online courses:

12




Programme/Class: Degree | Year: Year: First I Semester: Second
Course/ paper-5 (A)
Course Code: F010202T l Course Title: Human Resource Development
Course outcomes:

The course seeks to give detailed knowledge about the subject matter by instilling them basic ideas
Human Resource Development. The outcome of the course will be as follows —
To provide knowledge about HRD concepts and other aspects.
To provide knowledge about potential appraisal.
To give an overview about Job Enrichment and Quality circles. To
e aware with human resource accounting.

EE&imof!hecom‘seistobuildknoMedgeandundasmndingofHumnResouchvelopmtamongthe

Credits: 3 Compulsory

Max. Marks: 25+75 Min. Passing Marks: (9+27)

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0

No. of Lectures

Unit Topics st

HRD: Concept, importance, benefits and its distinction from HRM, focus
I of HRD System, Structure of HRD System, Role of HRD

manpower. Management Development: Concept, need, management T
development methods.

Training: enmpg,me,nssessmgneedsfonmmng.organmngmimng

programmes, training methods, evaluation of
Training.

Job Enrichment: Concept, Principles, steps for job enrichment, hurdles in
job enrichment, making job enrichment effective, job and work redesign.
m Quality Circles: Concept, structure, training in quality circle, problem
solving techniques, role of management, trade union and

workers, quality circles in India.

HRA: Introduction, scope, limitations, methods. Management of careers.
v Stress Management: Definition, potential, sources of stress, consequences 6
of stress, managing stress.

Suggested Readings:
1. Dipak Kumar Bhattacharya, Human Resource Management
2. Arun Monappa, Managing Human Resource
3. P.Subba Rao, Essential of HRM and Industrial Relations
4. C.B. Memoria, Personnel Management

Suggested Continuous Evaluation Methods:

In addition to the theoretical inputs the course will be delivered through Assignments, Presentation,
Discussions. This will instill in student a sense of decision making and ical learnin;

Suggested equivalent online courses:

13



P Class: ee I Year: Year: First I Semester: Second
Course/ paper-5 (B)
Course Code: F010202T | Course Title:  Marketing Theory and Practices
Course outcomes:

The aim of the course is to build knowledge and understanding of Marketing management among the
The course seeks to give detailed knowledge about the subject matter by instilling them basic
deas about Marketing Theory and Practices. The outcome of the course will be as follows —
o provide knowledge about Marketing Theory and Practices.
o provide knowledge about market segmentation and marketing mix. To give

overview about marketing research.
Credits: 3 Compulsory
Max. Marks: 25+75 Min. Passing Marks: (9+27)
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0
No. of Lectures
Unit Topics Total=30
Introduction to Marketing: Definition, nature, scope &amp; importance of
I Marketing Management, Core concepts of marketing: selling concept,
production concept, modern marketing concept, 7
societal tmrketm
s of segmentation, 1is Importance in
n marketing; Targmng oncept, Types lnportance; Posmomng 7
C Brand R

Marketing Mix: Product — Product Mix, New Product developmcnt, types
of product, Product life cycle, Branding and packaging. Distribution —
Concept, importance, different types of distribution Channels.

m Marketing Mix: Price — Meaning, objective, factors influencing pricing, 9
methods of pricing Promotion — Promotional mix, tools,

objectives, media selection & management

Marketing Research: Importance, Process &amp; Scope. Marketing

v Information System: Meaning, Importance and Scope. Consumer ’ §
Behaviour: Concept, Importance and factors influencing consumer
Behaviour.
Suggested Readings:

1. Philip Kotlar, Marketing Mgt. (PHI)
2. Etzet, Walker, Stanton, Marketing

Suggested Continuous Evaluation Methods:

In addmon to the theoretical inputs the course will be delivered through Asslgnmenls
Discussions. Tlns will mstlll in studem a sense of decision

14



_Programme/Class: Degree I Year: Year: First ‘ Semester: Second
Course/ paper-6 (A)
Course Code: F010203T I Course Title:  Business Mathematics
Course outcomes:

The aim of the course is to build knowledge and understanding of Business Mathematics among the
istudent. The course seeks to give detailed knowledge about the subject matter by instilling them basic
ideas about Business Mathematics. The outcome of the course will be as follows — To provide
knowledge about Mathematics and its use in business. To make able about mathematical calculations.

To learn about the use of set theory and calculus in business.

Credits: 3 Compulsory

Max. Marks: 25+75 Min. Passing Marks: (9+27)

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0

No. of Lectures

Unit Topics Total=30

Matrix: Introduction, Square Matrix, Row Matrix, Column Matrix,

Diagonal Matrix, Identity Matrix, Addition, Subtraction &amp;
1 Multiplication of Matrix, Use of Matrix in Business, Mathematical

Induction. 9
Inverse of Matrix, Rank of Matrix, Solution to a system of equation
by the ad-joint matrix methods & Guassian Elimination Method.

Percentage, Ratio and Proportion, Average, Mathematical Series-
n Arithmetic, Geometric & Harmonic, Simple Interest & Compound 8
Interest

Set theory: Notation of Sets, Singleton Set, Finite Set, Infinite Set, Equal
m Set Null Set, Subset, Proper Subset, Universal Set, Union of Sets, Inter-

section of Sets, Use of set theory in business, Permutation 7
& Combination.

Concept of Differentiation and Integration, Maxima and Minima in
v Differentiation, Application of Differentiation & Integration in Business 6
(No proof of theorems, etc.)

Suggested Readings:
1. Mehta &amp; Madnani, Mathematics for Economics
2. Mongia, Mathematics for Economics
3. Zamiruddin, Business Mathematics
4. Raghavachari, Mathematics for Management

Suggested Continuous Evaluation Methods:
In addition to the theoretical inputs the course will be delivered through Assignments, Presentation,
Group Discussions. This will instill in student a sense of decision making and practical learning

Suggested equivalent online courses:

15




-

| Programme/Class: Degree l Year: Year: First l Semester: Second
Course/ paper-6 (B)
Course Code: FO10203T _| Course Title: _ Advertising Management
Course outcomes:

The aim of the course is to build knowledge and understanding of advertisement among the student.
The course seeks to give detailed knowledge about the subject matter by instilling them basic ideas
about advertising Management. The outcome of the course will be as follows — To provide knowledge
bout advertisement and its use in business.
To make able about advertisement concept and its management.
To learn about the use of advertisement in business.
Credits: 3 Compulsory
Max. Marks: 25+75 Min. Passing Marks: (9+27)
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0
No. of Lectures
Total=30

Unit Topics

Advertising: Introduction, Scope, importance in business : Role of
advertising in social and economic development of India: Ethics
1 and truths in Indian Advertising.
Integrated Communication Mix (IMC)-meaning, importance;
n Communication meaning, importance, process, communication mix- 8
components, role in marketing, Branding-meaning, importance in
advertising.
Promotional objectives — importance determination of promotional
m objectives, setting objective DAGMAR; Advertising Budget importance,
establishing the budget- approaches allocation of budget. 7
Advertising Copy-meaning components types of advertising copy,
v importance of creativity in advertising; Media  planning-importance, 6
strategies, media mix. Advertising research — importance, testing
advertising effectiveness market testing for ads; International
Advertising-importance, international Vs local advertising.
Suggested Readings:

o Advertising and Promotion ~ George E. Beich & Michael A. Belch. T.M.H.

o Advertising Management, Concept and Cases Manendra Mohan, TMH

o Advertising Management Rajeev Batra, PHI
Suggested Continuous Evaluation Methods:
In addition to the theoretical inputs the course will be delivered through Assignments, Presentation,
Group Di i This will instill in stud a sense of decision making and practical learning.
Suggested equivalent online courses:

16



Semester: Second

Programme / Class: BBA l Year: First
Co-Curricular
Course Code: FO10204P l Course Title: Comprehensive Viva-Voce

CmnseObjecﬁve:Theobjecﬁveisencwmgethcsmdemswdmnmteﬂwir understanding of the
theoretical learnings and defend it verbally.

Thestudcntshavemdemnmawﬂnundustandingofsubjects learned in their curriculum by
ering verbal questions to examiner. Theyhavetoexplaintheirvicwpointanddcfend it. A

mprehensive Viva-Voce will be conducted to judge this, which will be evaluated by external
iner as nominated by the university.

Credits: 3 Compulsory

Max. Marks: 100 Min. Passing Marks:36

17



BBA: Second Year Course Structure

Third Semester
Year |Sem |  Subject Part | Paper Code Paper Name (“l';')‘: Credit
Course A | Management & Cost Accountin 100 (25+75) 3
W | paper7 | B | " O0T I Buginess Law 03579 |3
Course A Production Management 100 (25+75) 3
" / Paper-8 B PRSI Business Policy 100 (25+75) 3
2 Course A Business Communication 100 (25+75) 3
M | paper-9 B | FO10303T g sincss Environment 1002575 |3
I | Co-curricular 100 (25+75) 3
111 Vocational 50 2
I | Other Faculty 50 2
Total 800 25




1. Maheshwari S.N., Advanced Problem and Solutions in Cost Accounting
2. Khan & Jain, Management Accounting

3 S.P. M t Accountin,

ngamme/Class: BBA I Year: Second I Semester: Third
Course/ paper-7 (A)
Course Code: FO10301T I Course Title: Management & Cost Accounting
Course outcomes: The objective of this paper is to give the basic knowledge about the Management and cost
laccounting
Credits: 3 Compulsory
Max. Marks: 25+75 Min. Passing Marks: (9+27)
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-3-0
No. of
Unit Topics Lectures
Total=30
oduction: Meaning, Nature and Scope of Management Accounting, Functions
1 elationship of Management Accounting, Financial Accounting and Cost 8
hoe
Accounting: Nature and Scope of Cost Accounting, Cost concepts and
I lassifications, Methods and Techniques, Installation of a Costing System; 7
counting for Material, Labour and Overheads
ct Costing: Single unit costing-preparation of cost sheet, Process costing,
- Contract costing (Elementary numerical problems) ¥
v Marginal Costing and Absorption Costing, Break-even analysis, 7
|Suggested Readings:

uggested Continuous Evaluation Methods:

|Suggested equivalent online courses:




Programme/Class: BBA I Year: Second I Semester: Third
Course/ paper-7 (B)
Course Code: FO10301T I Course Title: Business Law

Course outcomes: The objective of this paper is to give the basic knowledge about the rules and
regulation of execution of Business

1. Avatar Singh, Company Law

2. Khergamwalla, JS, The Negotiable Instrument Act
3. Ramaya A, A Guide to Companies Act

. _Tuteja SK, Business Law for Managers

Credits: 3 Compulsory
Max. Marks: 25+75 Min. Passing Marks: (9+27)
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-2-1
No. of
Unit Topics Lectures
Total=30
Indian Contract Act 1872: Scope  of the Act, Essential of A Valid
I ‘ontract, Agreement, Performance of Contracts, Breach of Contract & 8
emedies, Quasi-Contracts
1 Sale of Good Act, 1930: Formation of Contract, Conditions & -
arranties, Rights of an Unpaid Seller, Performance of the Contract of Sale
Negotiable Instruments Act, 1881: Nature and Types of negotiable
111 truments, Negotiation and Assignment, Holder-in-Due Course, Dishonour 8
Discharge of Negotiable Instrument; Arbitration
Companies Act, 1956: Nature and Type of Companies, Formation of
v ‘'ompanies, Memorandum and Articles of Association, Prospectus, Share 7
ital, Membership, Meetings and Winding-Up
Suggested Readings:

uggested Continuous Evaluation Methods:

20



Programme/Class: BBA I Year: Second | Semester: Third

Course/ paper-8 (A)

Course Code: FO10302T l Course Title: Production Management

Course outcomes: The objective of this paper is to give the basic knowledge about the Production
(Management in industry

Credits: 3 Compulsory

Max. Marks: 25+75 Min. Passing Marks: (9+27)

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-2-1

Unit

Topics

No. of

Total=30

ction to Production Management: History of  Production
gement; Definitions of Production Management; Production Process;
ion: The Heart of an Organization; Objectives of  Production
anagement; Scope of Production Management; Importance of Technology
Production

t of Forecasting: Purpose of Sales Forecasting, Basic Elements of
orecasting, Importance of Forecasting, Objectives of  Forecasting,
lassification of Forecasting ; Qualitative and Quantitative Techniques of

orecasting
roduct Selection; Definitions of Product Design and Development: Need for
ct Design and Development, Origin of the Product Idea and Selection
m Various Alternatives, Choosing among Alternative Products, Modifying
e Existing Products, Sources of Product

v

Nature of Production Planning and Control (PPC): Types of Plans, Elements
of Production Planning, Strategy of Production Planning, Aggregate

lanning; Main Functions of Production Planning and Control (PPC)

uggested Readings:
1.Production Management by T:
uggested Continuous Evaluation Methods:

Martand S Chand Publication

|Suggested equivalent online courses:

21




Programme/Class: BBA I Year: Second | Semester: Third
Course/ paper-8 (B)
Course Code: F010302T | Course Title: Business Policy

ICourse outcomes: The objective of this paper is to give the basic knowledge about the business Policy in
iness and industry

Credits: 3 Compulsory
Max. Marks: 25+75 Min. Passing Marks: (9+27)
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-2-1
No. of
Unit Topics Lectures
Total=30
I ion: Nature & importance of Business Policy, Development & 8

lassification of Business Policy; Mechanism of policy making

esponsibilities & Tasks of Top Management: Objectives of Business,
haracteristics, Classification, Types of objectives and their overall
I ierarchy, Setting of objectives, Key areas involved; Corporate Planning; T
cept of long term planning, Strategic Planning, Nature, Process &

e
Eorpomte Strategy Concept, Components, Importance, and Strategy
m

ormulation: Concept, Process & Affecting Factors. Strategy Evaluation: 8
rocess, Criteria, Environmental Analysis, Resource Analysis
v oncept of Synergy: Types, Evaluation of Synergy, Capability Profiles, -
ynergy as a Component of Strategy & its relevance
uggested Readings:

1. Gluek & Jaunch, Corporate Strategy

2. Hatton & Hatton, Strategic Management

3. Christian, Anderson, Bower Business Policy

4. McCarthy, IninChiello, Curran Business Policy & Strategy
5. Azhar Kazmi, Business Policy

uggested Continuous Evaluation Methods:

uggested equivalent online courses:




~

__Pr_ommdelass: BBA l Year: Second I Semester: Third
Course/ paper-9 (A)
Course Code: F010303T l Course Title: Business Communication

Course outcomes: The objective of this paper is to give the basic knowledge about the Business
Communication

Credits: 3 Compulsory
Max. Marks: 25+75 Min. Passing Marks: (9+27)
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-3-0

No. of
Topics Lectures

Unit
Total=30

jon: Meaning and objective of Business communication, Forms of
1 mmunication, Communication model and process, Principles of Effective
mmunication

‘orporate Communication: Formal and Informal Communication, Networks,
1 pevine, Barriers in Communication, Groups discussion, Mock Interviews,
i Individual and Group Presentations

of effective Business letters, Writing Important Business letters
IudingcmespondencewithBankand[nmnncecompanies; Oral & Non-
m erbal communication: Principles of Oral Presentation, Factors affecting 8
resentation, effective Presentation skills, conducting Surveys; Body
guage, Para Language, Effective Listening, Interviewing skill, Writing
esume, Letter and Application;

Modern forms of communication, International communication, Cultural
v Lensitiveness and cultural context, Writing and presenting in international
ituations

uggested Readings:
1. Bapat & Davar, A Text book of Business Correspondence

2. Bhende D.S., Business Communication
3. David Berio, The Process of Communication
4. Gowd & Dixit, Advance Commercial Correspondence

G J.M., A Reader in Human Communication

uggested Continuous Evaluation Methods:

Buggested equivalent online courses:




I Year: Second ] Semester: Third

Programme/Class: BBA
Course/ paper-9 (B)

I Course Title: Business Environment

Course Code: FO10303T
ICourse outcomes: The objective of this paper is to give the basic knowledge about the business environment

|in industry
Compulsory

Credits: 3
Max. Marks: 25+75 Min. Passing Marks: (9+27)

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-2-1

No. of

Unit Topics
Total=30

ion: Concept, Significance and Components of Business

vironment, Factor affecting Business Environment, Micro and Macro

vironment.
Economic Systems: Capitalism, Socialism, Communism, Mixed Economy-
-

" Public Sector & Private Sector

ndustrial Policy-B r i e f historical perspective; New industrial policy of India,
ocio-economic implications of Liberalization, Privatization and

lobalization
ole of Government in Regulation and Development of Business; Monetary
Fiscal Policy; EXIM Policy, FEMA; Overview of International Business
7

=~ nvironment, Trends in World Trade: WTO-Objectives and role in

ernational trade.

uggested Readings:
1. Francis Cherunilum, Business Environment

2. K. Aswathapa, Business Environment

uggested Continuous Evaluation Methods:

uggested equivalent online courses:
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BBA: Second Year Course Structure

Fourth Semester
Marks
Year | Sem Subject Part | Paper Code Paper Name (+E)* Credit
Course A | Supply Chain Management 100 (25+75) 3
IV | o [T5 | T [k i 1002575 | 3
Course A Specialised Accounting 100 (25+75) 3
e / Paper-11 B il [ 100 (25+75) 3
Investment Analysis & Portfolio | 100 (25+75)
¥ lw] S A | F010403T | Management 3
pee- B Company Law 100 (25+75) 3
i A F010404P | Project Report 50 (E) 2
IV | Co-curricular B FO10405P m::m Presentation & 100 (E) 3
IV | Other Faculty 50 2
Total Credits 800 25
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Year: Second Semester: Fourth

Programme/Class: BBA

Course/ paper- 10 (A)

Course Code: F010401T Course Title: Supply Chain Management

ICourse outcomes: The objective of this paper is to give the basic knowledge about the Supply Chain
IManagement for goods and services

Credits: 3 Compulsory

Max. Marks: 25+75 Min. Passing Marks: (9+27)

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-2-1

No. of
Unit Topics Lectures
Total=30

lintroduction, Definition of Supply Chain Management, Evolution of the

I Concept of Supply Chain Management, Key Drivers of Supply Chain
Management, Typology of Supply Chains, Cycle View of Supply Chain,
Problems in SCM and Suggested Solutions

Introduction, Three Components of SCM, Demand Management, Demand
1 Forecasting; Introduction, Supply Management, Evolution of ERP,
Concept of ERP in SCM, Quick Response and Accurate Response System
Ln SCM, Use of Other Planning Strategies ;
m ntroduction, Understanding the Benchmarking Concept, Benchmarking 8
rocess, Benchmarking Procedure
ion, New Developments in Supply Chain Management,
tsourcing Supply Chain Operations, Co-Maker ship, The Role of E-
v mmerce in Supply Chain Management, Green Supply Chain i
anagement, Distribution Resource Planning, World Class Supply Chain
gement
Suggested Readings:
1. Supply Chain Management by Michel H Hungo
2. Supply Chain Management by Sunil Chopra
Suggested Continuous Evaluation Methods:
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| Programme/Class: BBA | Year: Second l Semester: Fourth
Course/ paper- 10 (B)
Course Code: FO10401T Course Title: Research Methodol

[Course outcomes: The objective of this paper is to give the basic knowledge about the Research Methodology |

Credits: 3 Compulsory
Max. Marks: 25+75 Min. Passing Marks: (9+27)
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-3-0
No. of
Unit Topics Lectures
Total=30
ntroduction: Meaning of Research, Objectives of Research, Types of
I esearch, Research Process, Research Problem formulation; Research Design: 8
catures of a good research design; Different Research Designs; Measurement
Research; Data types; Sources of Error
I kanpling Design: Census & Sample Surveys; Steps in Sampling Design; -
ypes of Sample designs-Probability & Non Probability sampling.
I ing & Analysis of Data: Processing operations; problems in processing; 8
of analysis, Hypothesis Testing: Chi-square test, Z-test, t-test, F-test.
tion: Diagrams; graphs; chars. Report writing; Layout of Research
v ; Types of Reports; Mechanism of writing a Research report; T
recautions for writing report.
uggested Readings:
1. C.R. Kothari, Research Methodology

2. Banerjee S. and Roy Ramendu, Fundamentals of Research Methodology

uggested Continuous Evaluation Methods:

27



1.

2
3.
4

Agarwal, B.D., Advanced Accounting

. Chawla & Jain, Financial Accounting

Chakrawarti, K.S., Advanced Accounts

. Shukla, M.B., Financial Analysis and Business Forecasting

Jain & Naranag, Advanced Accounts

_ Programme/Class: BBA l Year: Second I Semester: Fourth
Course/ paper- 11 (A)
Course Code: F010402T I Course Title: Specialised Accounting
Course outcomes: The objective of this paper is to give the basic knowledge about the specialised Accounting
Credits: 3 Compulsory
Max. Marks: 25+75 Min. Passing Marks: (9+27)
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-3-0
No. of
Unit Topics Lectures
Total=30
1 Accounting of Non-trading Institutions, Joint Venture and Consignment 8
11 Accounts of Banking companies and General Insurance companies 7
m Department account and Branch account. Accounts related to Hire Purchase 8
hnd Installment payment transactions, Royalty Accounts
Partnership Accounts: Final Account, Reconstitution of Partnership firms:
v hdmission, retirement and death of a partner, Dissolution of Partnership 7
cluding insolvency of Partner)
FSLuggsted Readings:

Suggested Continuous Evaluation Methods:

ngested equivalent online courses:
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Programme/Class: BBA I Year: Second I Semester: Fourth

Course/ paper-11 (B)

Course Code: F010402T l Course Title: Consumer Behaviour

Course outcomes: The objective of this paper is to give the basic knowledge about the consumer behaviour

Credits: 3 Compulsory

Max. Marks: 25+75 Min. Passing Marks: (9+27)

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-3-0

Unit Topics

No. of

Total=30

CB, Consumer research process.CB models: Economic model, Psycho-
I lytic model, Sociological model, Howard & Seth model, Nicosia model,
ngel-Kollat-Blackwell model.

ividual determinants: Perceptual process, consumer learning process

ntroduction: Concept, importance and scope of CB, need for studying,
nsumer attitude formation, attitude measurement, meaning and nature of

nality, self concept.

nfluences & Consumer Decision making: Family, reference group, personal,
ial and cultural influence on CB, Consumer Decision making process,
‘onsumer Communication process, consumer satisfaction.

I

ial Buying Behaviour: Participants, characteristics of industrial
v ets, factors influencing industrial markets, stages of industrial buying
, Customer and marketing of services.

uggested Readings:
1. Suja. R. Nair, Consumer Behaviour in Indian Perspective

2. Schifman & Kanuk, Consumer Behaviour
3. Louden & Bitta, Consumer Behaviour

4. Bennet & Kasarji, Consumer Behaviour

uggested Continuous Evaluation Methods:
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Programme/Class: BBA

l Year: Second I Semester: Fourth

Course/ paper-12 (A)

Course Code: F010403T l Course Title: Investment Analysis & Portfolio Management

ourse outcomes: The objective of this paper is to give the basic knowledge about the investment analysis
portfolio management subject 3(A)

Credits: 3 Compulsory

Max. Marks: 25+75 Min. Passing Marks: (9+27)

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-2-1

Unit

Topics

No. of

Total=30

vestments: Nature, scope, objective and Process of investments analysis,
ncept of return and risk analysis, measurement of return and risk: Systematic
Unsystematic Risk.

vestment Alternatives: Investment instrument of Capital Market and Money
arket, Valuation of Fixed and Variable securities Non Security forms of
vestment, Government Securities, Mutual Fund, Real Estate and Gold.

1

undamental Analysis: Economic analysis industry analysis and company
lysis Technical Analysis: Trends, indicators, indices and moving average
lied in technical analysis. Efficient Market Hypothesis: weak, semi-strong
strong market and its testing techniques

v

Portfolio Management: Meaning, importance and objectives of portfolio and
portfolio management, Risk and Return- Definition types and
e.Portfolio Analysis: Risk Measurement; Estimating rate of return and
deviation of portfolio returns; Effects of Combining securities;

uggested Readings:
1._Security analysis and Portfolio Management by Punithavathy Pandian

uggested Continuous Evaluation Methods:
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Programme/Class: BBA I Year: Second l Semester: Fourth
Course/ paper- 12 (B)
Course Code: FO10403T | Course Title: Company Law
ICourse outcomes: TheobjectlveofmnspapenstogwethebamknowldeComnth
Credits: 3 - Compulsory
Max. Marks: 25+75 Min. Passing Marks: (9+27)
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 3-2-1
No. of
Unit Topics Lectures
Total=30
I ction: Definition and Kinds of Company, Promotion and Incorporation of 8
ies; Memorandum of Association, Articles of Association, Prospectus.
Fhars, Share Capital, Members, Transfer and Transmission of shares, Directors-
- Managing Director, Whole Time Director y
Capital Management; Borrowing powers, mortgages and charges, debentures,
- Company Meetings-kinds, quorum, voting, resolutions, minutes 8
v Majority Powers and minority rights, Prevention of oppression and 7
jmismanagement, winding up of companies, its Kinds and Conduct

uggested Readings:
1. Grower L.C.B., Principles of Modern Company Law

2. Ramaiya A., Guide to the Companies Act

3. Singh, Avtar, Company Law

4. Kuchhal, S.C., Modern Indian Company Law
5.

Kapoor, N.D., Company Law

uggested Continuous Evaluation Methods:

uggested equivalent online courses:
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Programme / Class: BBA | Year: Second I Semester: Fourth

Co-Curricular
Course Code: F010404P I Course Title: Project Report
CunseObjectivc:'I‘hiswillbelpthestudentsto getwellversedwithtbcpndiealaspectsofvaﬁwsams
of ement discipline and ide them knowl about the research tion also.

Atthcstartoffounhsemesteratopicofresearchamawillbcalheatedtothesmdentsbythefnculty.
students will have to do research onthetopicbasedonprinmry/swondarydata.'l'hcy have to
repare a project report and submit it. The Project Report will be evaluated by external examiner as

minated by the university.

Credits: 2 Compulsory
Max. Marks: 50 Min. Passing Marks:18
Programme / Class: BBA l Year: Second l Semester: Fourth
Co-Curricular
Course Code: FO10405P l Course Title: Project Report Presentation & Viva-Voce

Course Objective: The objective is to help the students to sharpen their presentation skills .It will expose

them to various techniques for making corporate presentations and make deliberations on assigned topics.

students have to make the presentation of Project Report, on the topic of their research. They
hall prepare both hard and soft copies of the same. They will have to make presentation of their
roject Report. They can use audio-visual aid for the same. Based on their presentation, a viva-voce
n their respective topic, will be conducted. The Project Report Presentation & Viva-Voce will be
valuated by external examiner as nominated by the university.

Credits: 3 Compulsory

Max. Marks: 100 Min. Passing Marks:36
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BBA: Third Year Course Structure

Fifth Semester
Marks
Year | Sem Subject Part | Paper Code Paper Name I+E)* Credit
Course A Income Tax 100 (25+75) 3
V| paperts [ B | P19 ['Marketing Communication [ 100G5+75) | 3
Entrepreneurship and Small 100 (25+75)
¥ 1 3 l(,:°“'s°i ‘ A | F010502T |Business Management 3
el B Sales management 100@5+75) | 3
3 P A Industrial Relations & Labour | 100 (25+75) 3
A /P 15 F010503T | Laws
el B Company Accounts 100025+75) | 3
\4 Co-curricular 100 3
\'A Vocational 50 2
V | Other Faculty 50 2
Total Credits 800 25
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Programme/Class: Degree | Year: Third | Semester: Fifth

~ Coursel paper-13 (A)

Course Code: FO10501T | Course Title: Income Tax

Course outcomes:

The aim of the course is to build knowledge, understanding about income tax among the student. The course
seeks to give detailed knowledge about the subject matter by instilling them basic ideas about Income Tax. The
loutcome of the course will be as follows —

To provide knowledge about Income Tax Act.

To provide knowledge about gross income and taxable income. To give an

overview about different deductions and exemptions.

v omputation of total Income and Tax liability.

Credits: 3 Compulsory
Max. Marks: 25+75 Min. Passing Marks: (9+27)
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0
Vi Topics o
Total = 30
ian Income Tax Act, 1961: Basic Concepts - Income, Agriculture
| me, Casual Income, Assessment Year, Previous Year, Gross Total Income, Total Income, Person,
Tax Evasion, Tax Avoidance. 8
Basis of Charge: Scope of Total Income, Residence and Tax Liability, Income which does not form
o part of Total Income. 6
T [Heads of Income: Income from Salaries, Income from House Property. Profit and Gains of Business 10
pr Profession, Capital Gains, Income from other sources.
[Aggregation of Income, Set off and Carry forward of losses, deductions from gross total Income,
6

uggested Readings:
1. Mehrotra, H.C., Income Tax Law and Account
2. Prasad, Bhagwati, Income Tax Law and Practice
Chandra Mahesh and Shukla D.C., Income Tax Law and Practice
Agarwal, B.K., Income Tax
i Inco!
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Pro e / Class: Year: Third Semester: Fifth

paper-

Course Code: FO10501T | Course Title: Marketing Communication

The aim of the course is to build knowledge, understanding and skills in marketing communication among the
student. The course seeks to give detailed knowledge about the subject matter by instilling them basic ideas about
IMC and advertising and their role in over all promotion strategies of the firm. The outcome of the course will be as
follows —
e Apply an IMC approach in the development of an overall advertising and promotional plan.
e Enhance creativity, critical thinking and analytical ability through developing an integrated

marketing communication campaign

Credits: 3 Co!

ompulsory_
Max. Marks: 25+75 Min. Passing Marks: (9+27)

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0

No. of
Unit Topics Lectures
Total=30

Marketing Communication: Meaning and its objectives, Integrated Marketing
Communication (IMC): concepts and process, IMC promotion Mix, Advertising -
| Mecaning, objectives its role and functions, Classification of advertising, cconomic, social

ethical issues in advertising, DAGMAR approach, STP strategies in 7
ertising, Advertisi cies,

in Advertising: Consumer and mental process in buying, AIDA model, Hierarchy
f effects model, Information processing model, Advertising Budget — Top down and
1 uild up approach, methods of advertising — Affordable method, arbitrary allocation 7
percentage of sales method, competitive parity method, Objective and
Task method.

Advertising Creativity: Meaning of creativity, Creative strategy, Creative tactics,
IAdvertising Appeals, USP theory of creativity, Copywriting: Meaning and Definition of
m Copywriting, The Copywriter, Copywriting for Print, Copywriting guidelines, Radio

iting, TV Copywriting, Writing for the Web, Tips for writing good web content 8

Awtiu R ha
v edia Planning and Strategy: Media Types and their characteristics; 8
ing Media objectives; Steps involved in media i

jon of media, media scheduling strategy, Evaluation of advertising effectiveness —
eed and purpose of evaluation, pre-testing and post testing techniques, Advertising
decision areas in international advertisin,

Suggested Readings:

1. George E Belch & Michael A Belch: Advertising and promotion- An integrated Marketing
Communication Perspective-McGraw Hill Education

2. Chunawala & Sethia : Foundations of Advertising Theory & Practice; Himalaya Publishing House
3. Copley Paul: Marketing Communications Management Concepts & theories, Cases and

Practices; Butterworth Heinemann Publication.

4. Aaker, David A. et al., Advertising Management, PHI,

uggested Continuous Evaluation Methods:
In addition to the theoretical inputs the course will be delivered through Assignments, Presentation, Group
Discussions. This will instill in student a sense of decision making and practical learning.
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Programme / Class: Degree | Year: Third | Semester: Fifth

Course/ paper-14 (A)

Course Code: FO10502T | Course Title: Entrepreneurship and Small Business Management

urse outcomes:

IThe aim of the course is to develop concept of entrepreneur and entrepreneurship among the student. The course

I:eeks to give detailed knowledge about the subject matter by instilling them basic ideas about entrepreneurship and
mall businesses. The outcome of the course will be as follows — To provide knowledge about entrepreneurial

concept

To provide knowledge about entrepreneurship development, EDPs and support system To give an

loverview about project and project report preparation To give an overview about the small

Ibusinesses
Credits: 3 Compulsory

Max. Marks: 25+75 Min. Passing Marks: (9+27)

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0

No. of Lectures
Unit Topics Total=30

Entrepreneurship: Concept, Role & Importance in Indian Economy,

Theories of Entrepreneurship, Entrepreneurs — Evolution of concept,

| ypes of entrepreneurs, traits of entrepreneur, entreprencurs Vs 8

gers, Entrapreneurs, problems faced by entrepreneurs, Women
eneurs, Rural Entrepreneurs

ntreprencurial Development and Institutional Support System:
eneurship development, Concept and Significance,
I trepreneurial Development Programmes (EDP), problems of EDP, 8
itutional support to entrepreneurs, Arrangement of finance and
from financial institutions

iness Idea: Environmental analysis, Search for business idea,
m dentification of projects, Selection of project, Project formulation,
ject report, project appraisal.

mall Business: Definitions, MSMED Act 2006, Strategic Planning
v its steps for small business, Incentives and subsidies available to 6
Il business, forms of ownership, Registration as SSI

|Suggested Readings:

1. Entrepreneurship 10th Ed (Indian Edition) 2016 by Robert Hisrich Michael Peters Dean
Shepherd, McGraw Hill

2. Khanka, S.S.; Entrepreneurial Development; S. Chand and Co.

3. Kumar, Arya; Entreprencurship; Pearson Education.

4. Desax Vasant. Dymmm of Entreprenml Developmem and Mamgemcnl Humlaya Pubhshmg

Suggested Contmuous Evaluation Methods
ln addmon to the theoretlcal mputs the course will be dehvered lhmugh Assngnments Prcscnumon, Group
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Programme / Class: Degree I Year: Third l Semester: Fifth

Course/ paper-14 (B)

Course Code: FO10502T __| Course Title: Sales Management

Course outcomes:

The aim of the course is to build knowledge, understanding and skills in sales management among the student.
The course seeks to give detailed knowledge about the subject matter by instilling them basic ideas about sales
management. The outcome of the course will be as follows — To provide knowledge about sales personnel and
salesmanship.

To provide knowledge about personal selling and focus light on the different perspectives of managing sales
force.

To give an overview about importance of sales force in organization. To give

lan overview about concept of distribution channels.

Credits: 3 Compulsory
Max. Marks: 25+75 Min. Passing Marks: (9+27)
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0
Unit Topics N
Tntroduction to Sales Management: Concept, Evolution of sales function,
1 Objectives of sales management positions, Functions of 8

Sales manager and their relation with other exccutives.

Salesmanship: Theories of personal selling, Types of Sales executives,
11 Qualities of sales executives, Personal selling process, Showroom & exhibition, 8

Sales Organization and Relationship: Purpose of sales organization, Types of sales
organization structures, Sales department external relations, Distributive network
|11 relations. 8
Sales Force Management: Recruitment and Selection, Sales Training,
Sales Compensation.

Distribution Network Management: Types of Marketing Channels, Factors
v affecting the choice of channel, Types of middleman and their characteristics,
Concept of physical distribution system.

Suggested Readings:
1. Cundiff, Still, Govoni, Sales Management

2. Pradhan, Jakate, Mali, Salesmanship & Publicity

3. S.A. Chunawalla, Sales Management

Suggested Continuous Evaluation Methods:
In addition to the theoretical inputs the course will be delivered through Assignments, Presentation, Group

iscussions. This will instill in student a sense of decision making and practical learning.
Suggested equivalent online courses: ...
[Further SUEESHONS: ........oeiueeeeeeesisineineeen i
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| Programme / Class: Degree l Year: Third l Semester: Fifth
Course/ paper-15 (A)

Course Code: FO10503T l Course Title: Industrial Relations & Labour Laws

Course outcomes:
This course will help students identify and develop an overview of industrial relations. It also help in
acquiring knowledge and understanding of Industrial Labour and General Laws.
e Knowledge of Industrial Relation framework
« Competency to understand the importance of Employee Relation within the perspective of Industrial
Relation
e Knowledge about relevant Laws of HR management
o Competency to interpreted and implement the Labour Laws within organization

e Competency to use Collective Bargaining and Grievance redressal Mechanism

Credits: 3 Compulsory

Max. Marks: 25+75 Min. Passing Marks: (9+27)

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0

No. of
Lectures
Total=30

Unit Topics

Industrial Relations: Role - Importance - Trade Unions - Industrial
disputes and their Resolutions. 6

Participative Management: Structure - Scope - Collective Bargaining -
n Works Committee - Joint Management Councils - Pre-Requisite for 8
successful participation - Role of Government in Collective Bargaining.

Industrial unrest: Employee dissatisfaction - Grievances - Disciplinary
Action - Domestic Enquiry - Strikes - lockout - Prevention of Strikes -
I Lockouts. Discipline: Positive, negative discipline, disciplinary procedure, 8
Absenteeism, Turnover, Dismissal
and Discharge.

Factories Act: Meaning, Definition — Welfare — Safety — Health Measures.
Workmen’s Compensation Act and International Labor Organization -
Role and Function, General provisions of Bonus Act

and Gratuity Act

v

Suggested Readings:

5. Sreenivasan M.R - Industrial Relations & Labor legislations.
6. Aswathappa K - Human Resource and Personnel Management.
7. Subba Rao P - Human Resource Management and Industrial Relations.

8. S R § astava, Industrial Kelation 0
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Programme / Class: Degree_ I Year: Third I Semester: Fifth

Course/ paper-15 (B)

Course Code: FO10503T l Course Title: Company Accounts

Course outcomes:
The aim of the course is to build knowledge, understanding and skills in the area of company accounts
among the student. The course seeks to give detailed knowledge about the subject matter by instilling

them basic ideas about accounting practices relevant to companies. The outcome of the course will be as follows —

o To understand joint stock companies and knowledge about shares and debentures

» To have understanding about final and accounting practices related to amalgai

Credits: 3 Compulsory

Max. Marks: 25+75 Min. Passing Marks: (9+27)

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0

Unit Topi Nn.:fbee;:tu

Joint Stock Companies: Its types and share capital, Issue,
I Forfeitureand Re-issue of shares, Redemption of preference 7
shares, Issue and

Redemption of Debenture.

Final Accounts: Including Computation of managerial Remuneration
and disposal of profit.

Accounting for Amalgamation of companies as per Accounting
m Standard 14, Accounting for Internal reconstruction, Liquidation of 8
Company.

Consolidated Balance Sheet of Holding Companies with one

v Subsidiary only, Statement of Affairs and Deficiency/Surplus, 8
Receivers Receipt and Payment A/c.

uggested Readings:
1. Gupta R.L. Radhaswamy M, Company Accounts

2. Maheshwari, S.N., Corporate Accounting
3. Monga J.R., Ahuja, Girish, and Sehgal Ashok, Financial Accounting

. Shukla, M.C., Grewal T.s. and Gupta, S.C. Ad d Accounts

uggested Continuous Evaluation Methods:
addition to the theoretical inputs the course will be delivered through Assignments, Presentation, Group
ions. This will instill in student a sense of decision making and practical learning.

ested equivalent ONINE COUTSES: ...........ocveeeeeenoeeneescencrsssossesssassnssnsansassssssss
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BBA: Third Year Course Structure

Sixth Semester
Year |Sem |  Subject Part | Paper Code Paper Name ("]':E')‘: Credit
Course A Project Management 100 (25+75) 3
VI | Pt [ B | TOVOIT oo & Suvine T 1006575 |3
Course A Auditing 10025+75) |3
VI | gty TR O it T 1002575 | 3
3 Course A | Strategic Management 100 (25+75) 3
VI | /pspecis [ B | TOMOOOT [ ieinsand Deveinmunt 1000575 | 3
g A F010604P | Summer Training Project Report 50 (E) 2
VI | Co-curricular |—51"F)10605P | Comprehensive Viva-Voce | 10® | 3
VI | Other Faculty 50 2
Total Credits 800 25




Programme/Class: Degree | Year: Third | Semester: Sixth

Course/ paper-16 (A)

Course Code: FO10601T | Course Title: Project Management

e Students will be able to understand the characteristics of Project and Project Management Knowledge
The students will understand the managerial process along with tools & techniques used in

Project management Knowledge

e Students will understand the scheduling and monitoring process in Project. They will be able to apply
PERT and CPM method for project scheduling

o Students will understand the perspectives in which optimum decisions are to be taken in case of risks

with planned activities in project
Credits: 3 Compulsory
Max. Marks: 25+75 Min. Passing Marks: (9+27)
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0
No. of
Unit Topics Lectures
Total=30
Definitions & Characteristics of Project, Types of Projects, Project Life Cycle, Project
1 Management Process: Introduction, Tools & Techniques of Project Management. 6
Project Team and Scope of
Project Management, Project Organization.
Project Identification & Selection: Identification, Generation of ideas, Approaches to
n Project Screening and Selection, Project Rating Index. Market & Demand Analysis 8

Techniques: Survey & Trend Projection
Methods. Project Risk Management

Project Costing: Fundamental components of Project Cost, Types of Costs: Direct,
Indirect, Recurring, Non-Recurring, Fixed, Variable, Normal, Expedite costs. Project
m Financing and Budgeting: Sources of Finance, Social Cost Benefit Analysis (SCBA) of 8
Project, Project Scheduling and Network Analysis: Steps in Project Scheduling and
Network design, Introduction to CPM and PERT,

Monitoring and Control: Planning- Monitoring and Control Cycle. Project Management
Information System. Milestone Analysis and Tracking Gantt chart. Earned Value
Analysis (EVA): Planned Value (PV), Earned Value (EV), Cost Variance (CV),
Schedule Variance (SV), Cost performance Index (CPI), Schedule performance Index
(SPI). Project Termination: Types of Terminations, Project

Termination Process

v

uggested Readings:
1. Project Management- A Managerial Approach: Jack R. Meredith Broyhill Samuel J. Mantel, Jr (JohnWiley
& Sons)
2. Project Management : Mr. Sanjiv Marwah- (Wiley Dreamtech)
3. Project- Preparation, Appraisal, Budgeting and Implementation: Chandra Prasanna - (TMH)
4. Project Management Core Text Book : M R Gopalan (Wiley)

Quantitative Techniques in Management : N D Vohra (TMH)
curship and Small Business M. ement : M B Shukla

uggested Continuous Evaluation Methods:
n addition to the theoretical inputs the course will be delivered through Assignments, Presentation, Group
i ions. This will instill in student a sense of decision making and practical learning.
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[ Programme/Class: Degree | Year: Third ] Semester: Sixth
paper-
Course Code: FOL060IT | Course Title: Goods & Service Tax

(Course outcomes:
Theaimofdleco\mistobuildknoudedgeandund«standingaboutGSTamngthesmdeThc
course secks to give detailed knowledge about the subject matter by instilling them basic ideas about
IGST. The outcome of the course will be as follows — To provide knowledge about indirect taxes before
GST.

To provide knowledge about registration and documentation process under GST. To

give an overview about tax exemptions.
To give an overview about filing of GSTR.

Credits: 3

___Compulsory
Max. Marks: 25+75 Min. Passing Marks: (9+27)

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0

Unit Topics

No. of

Total=30

troduction : Constitutional framework of Indirect Taxes before GST (T axation Powers of Union &
te Government); Concept of VAT: Meaning, Variants and Methods; Major Defects in the
of Indirect Taxes prior to GST; Overview of GST ; Structure of GST (SGST, CGST,

1 ST & IGST); GST Council.

of Goods and Services - Definition of supply; Place of Supply: Intra-State and Inter-State
ly; Composite and Mixed supply; Import and Export; Supplies of goods and services liable to
reverse charged; Time of supply; Nil rated supplies, Zero rated supplies,
n lies & Non-GST supplies.

tion and Documentation: (A) Registration-Persons liable to
registration; Compulsory registration; Procedure of Registration;Exemption from Registration;

o Composition Scheme.

(B) Documentation- Tax Invoice; Bill of Supply; Receipt Voucher;Payment Voucher; Refund
Woucher; Debit Note; Credit Note. Returns: GSTR 1 and GSTR 2, Monthly / Quarterly Return,

; Time and of filing of Returns.

nput Tax Credit: Introduction, Concept of Input Service Distributor, Legal Formalities for an ISD,

istribution of Credit, Claiming Input Tax Credit for inputs goods, Claiming Input Tax Credit for

ital Goods

yment of Tax- (a) Through Input Tax Credit (b) By cash / bank after generation of online
E-Way Bill: Introduction, Preparation of E-Way Bill, Important Points for Transporter

Portal: Introduction, GST Eco-system, GST Suvidha Provider

IV (G;SP), Uploading Invoices

uggested Readings:

1. Anandaday Mishra, GST Law & Procedure, Taxman.
. Goods and Service Tax Acts.
Relevant Goods and Services Tax Rules. Nitya Tax Associates Basics of GST Taxman
Publication on GST by the Institute of Chartered Accountants of India (www.icai.org)
Publication on GST by the Central Board of Excise and Customs (www.cbec.org).
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_Programme/Class: Degree l Year: Third ‘ Semester: Sixth
Course/ paper-17 (A)
Course Code: FO10602T _| Course Title: Auditing
ICourse outcomes:

The aim of the course is to build knowledge and understanding about Auditing among the student. The
loutcome of the course will be as follows —

To provide knowledge about Auditing and its different types.

To provide knowledge about audit procedure and audit of limited companies.

Students will get an overview about special audit recent trends in auditing.

Credits: 3 Compulsory

Max. Marks: 25+75 Min. Passing Marks: (9+27)

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0

Unit Topi No.-l?fLec;:ru

jon: Meaning and objectives of Auditing, Types of Audit,
| ernal Audit, Audit Programme, Audit Notebook, Routine Checking 6
Test Checking

ternal Check System: Internal Control, Audit Procedure: Vouching,
Verification of Assets and Liabilities.

Audit of Limited Companies: Company Auditor - Appointment,
m IPowers, Duties and Liabilities. Auditor’s Report and Audit 7
ertificate.

pecial Audit: Audit of Banking Companies, Audit of Insurance
‘ompanies, Audits of Educational Institutions, Audit of Cooperative

v ieties, Efficiency Audit, Social Audit etc. 10
ecent trends in Auditing: Nature and Significance of Cost Audit, Tax
udit, Management Audit

Suggested Readings:
1. Basu B.K., An insight with Auditing

G Kamal, C Auditin,

Suggested Continuous Evaluation Methods:
addition to the theoretical inputs the course will be delivered through Assignments, Presentation, Group
Discussions. This will instill in student a sense of decision making and ical learnin;

Suggested equivalent online courses:
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Programme/Class: Degree l Year: Third l Semester: Sixth
Course/ paper-17 (B)
Course Code: FO10602T | Course Title: International Trade
ourse outcomes:

The aim of the course is to build knowledge and understanding about International Trade among the
istudent. The outcome of the course will be as follows —

e To provide knowledge about different methods of international trade.

e To provide knowledge about international economic institutions.

o Students will get an overview about India foreign trade and India’s trade policy.

Credits: 3 Compulsory

Max. Marks: 25+75 Min. Passing Marks: (9+27)

Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0

No. of Lectures
Unit Topics Total=30

1 troduction: Basics of international trade, international trade theories,
1 ivers of international trade, restraining forces, recent trends in world 6

Foreign trade: Foreign trade & economic growth, balance of trade,

- balance of payments, free trade, forms and restrictions. 1

ternational economic institutions: IMF, World Bank, WTO (in

11 rief), Regional economic groupings - NAFTA, EU, ASEAN, 7
AARC.

dia’s foreign trade: Recent trends in India’s foreign trade,
itutional infrastructure for export promotion in India, projects &

nsultancy exports. Trade Policy: India’s Trade policy, export "
istance, marketing plan for exports.

v

uggested Readings: .
Varshney & Bhattacharya, International Marketing

ted Continuous Evaluation Methods:

In addition to the theoretical inputs the course will be delivered through Assignments, Presentation, Group
i ions. This will instill in student a sense of decision making and practical learning.

uggested equivalent online courses:




Programme/Class: Degree I Year: Third ] Semester: Sixth
Course/ paper-18 (A)
Course Code: FO10603T _| Course Title: Strategic Management
‘Course outcomes:

The aim of the course is to build knowledge and understanding about Strategic Management among the
. The outcome of the course will be as follows —

To develop learning and analytical skills among the students to solve business problems and provide

strategic solutions.

e The course aims to acquaint the students with nature, scope and dimensions of Business Policy

and Strategy Management Process.

Credits: 3 Compulsory
Max. Marks: 25+75 Min. Passing Marks: (9+27)
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0
Unit Topics -
is Strategy? What are Strategic Intent; Mission; Objectives and
I Goals; Policies; Program; Budget; Process of strategic management, 6
Levels of strategy

[dentifying strategic alternatives of business; Environmental appraisal
- Internal environment; Key Success Factors; Role of Resources,

n Capabilities and Core Competencies; Competitive Advantage to 8
Competitive Strategies; VRIO Model, External environmental
pnalysis — PESTEL.

Concept of Value Chain, SWOT Analysis; Tools and Techniques for
Etmmegic Analysis — TOWS Matrix; Generic Strategies; Competitive

trategies - Porter’s 5 Forces Model; The Experience Curve, Grand
trategy, BCG Matrix; Functional Strategies, Global entry strategies.
Organization Structure; Resource Allocation; Projects and Procedural
issues. Integration of Functional Plans. Leadership and corporate
v culture; Evaluation and Control: Organizational Systems and 8
Techniques of Strategic Evaluation and Control of Performance and
Feedback.

uggested Readings:
. Lawrence, R. Jauch and William F. Glueck; Strategic Management and Business Policy, - McGraw — Hill
. Wheelen & Hunger, Concepts in Strategic Management and Business Policy, 12 edition, Pearson
Education.
Kazmi, Azhar, (2008), Strategic Management and Business Policy, 3rd Edition, McGraw Hill Education.
10 R. Srinivasan, Stmtcglc Management the Indian context, Prentice Hall of India

Suggested Continuous Evaluation Methods:

addmon to the theoretical inputs the course will be delivered through Assngnments Presentation, Group
ions. Thlswdllmtllllnstudemasenseofdecmonmahn and 1
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Programme/Class: Degree | Year: Third | Semester: Sixth
Course/ paper-18 (B)
Course Code: FO10603T | Course Title: Training and Development
Course outcomes: I

e The field of Training and Development and its role in optimizing performance.
o Applying theoretical concepts and models to training design.

o Designing training interventions using a variety of methodologies.

o Evaluating the effectiveness of training & development interventions.

l» Assessing whether training & development is a viable career option.

Credits: 3 Compulsory
Max. Marks: 25+75 Min. Passing Marks: (9+27) |
Total No. of Lectures-Tutorials-Practical (in hours per week): L-T-P: 2-0-0
No. of Lectures
Unit Topics Total=30
ion: Concepts and Rationale of Training and Development;
I ifference between Training, Development & Education, overview of 7

and development systems; organizing training department;

and development policies; Requisites of Effective Trainin

raining Needs Assessment (TNA): Meaning of TNA, Purpose and

1 ethods of TNA, the Need Assessment Process — Organizational 7
ys:s, Person Analysis, Task Analysis, Output of TNA. Learning

lgmng, Conducting & Evaluation of Training Program: Areas of
ining, Types of training, System’s Approach to Training, Training
ethods, Designing a training program, contents & scheduling, study
m terial, selecting a trainer, deciding method of training, Types of 8
eaching Aids in Training, Training Evaluation & Methods of
raining Evaluation, Training Effectiveness Models - Kirkpatrick
odel of Training Effectiveness, CIRO Model.
xecutive Development: Importance of Executive Development,
teps in the organization of a management Development Program/
v ecutive Development Program, Methods/ Techniques of 8
gement Development Program, Special Issues in Training &
elopment — Legal Issues, Cross Cultural Preparation, Managing
orkforce Diversity, Sensitivity Training, Succession Planning.
|Suggested Readings:
12. Noe, Raymond A., and Amitabh Deo Kodwani, Employee Training and Development, Tata McGraw Hill,
5th Edition, 2012.
13. Rao VSP, Human Resourse Management, Excel Books Publication, 3rd Edition. 2013.
14. Rolf, P., and Udai Pareek, Training for Development, Sage Publications Pvt. Ltd.
15. Jack J. Phillips, Hand book of Training Evaluation and Measurement Methods, Routledge.
16. Dayal, Ishwar, ement Training in isations, Prentice Hal
uggested Continuous Evaluation Methods:
addition to the theoretical inputs the course will be delivered through Assignments, Presentation, and
Discussions. This will instill in student a sense of decision making and ical learnin
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L3

Programme / Class: BBA | Year: Third Semester: Sixth
Co-Curricular
Course Code: FO10604P | Course Title: Summer Training Project Report

Course Objective: This objective of the course is to expose the students to real life business

situations and apply the knowledge to solve managerial problems.

The students will have to undergo a summer training for a duration of summer training of four to six

ks in any business/government or not for profit organization after the end of fourth semester
inations. They will have to prepare a project report on the basis of their summer training study.

This will be evaluated by external examiner appointed by the university.

Credits: 2 Compulsory
Max. Marks: 50 Min. Passing Marks:18
Programme / Class: BBA | Year: Third Semester: Sixth
Co-Curricular
Course Code: FO10605P I Course Title: Comprehensive Viva-Voce

Course Objective: The objective is to present the results of the Summer Training Project using the analytical
skills gained during the course of the study.

The students have to make the presentation of Summer Training Project Report, on the topic of their
E:nicel study in their respective organisations. A comprehensive Viva-Voce will be conducted to

udge the results of their study. This will be evaluated by external examiner as nominated by the
iversity.

Credits: 3 Compulsory
Max. Marks: 100 Min. Passing Marks:36

47



